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Course Description
This hands-on course is designed to take you from zero to store owner by teaching you how to build,
customize, and manage a fully functional online store using Shopify — one of the most powerful and
beginner-friendly e-commerce platforms in the world.
Whether you're an aspiring entrepreneur, small business owner, or someone curious about dropshipping
or print-on-demand, this course will equip you with all the skills needed to confidently run your online
business.
You’ll learn how to set up your store, add and manage products, integrate payment systems, design your
storefront, and launch marketing campaigns — all without writing a single line of code!

Assessment will be based on participation in class, quizzes and
assignments.

Computer with
internet access. 

Headphones (for
sound projects).

Assessments:

Materials Required

**Certificate of completion provided upon finishing the course requirements.

Prerequisites:
No prior experience is required. A basic understanding of computers is
recommended.
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Learning Objectives

Curriculum Structure

How to choose a niche and set up your Shopify store from scratch
Customizing themes to match your brand
Adding products, managing inventory, and setting up collections
Configuring payment gateways, shipping options, and legal policies
Essential apps to boost functionality and sales
Marketing basics: SEO, Facebook/Instagram ads, and email campaigns
How to launch, run, and grow your store successfully

Module 1: Introduction to E-Commerce & Shopify:
What is Shopify and Why Use It?
Understanding the E-commerce Business Model
Shopify vs Other Platforms (WooCommerce, Wix, etc.)
Overview of Drop shipping, Print-on-Demand, and Inventory Models

Module 2: Getting Started with Shopify:
Creating Your Shopify Account
Exploring the Shopify Dashboard
Understanding Plans & Pricing
Choosing a Niche and Product Strategy

Module 3: Store Setup & Design:
Choosing a Theme (Free vs Paid)
Customizing Theme Settings
Adding Branding: Logo, Colors, Fonts
Setting Up Navigation Menus & Pages (Home, About, Contact)

Module 4: Product Management:
Adding Products (Title, Description, Images, Variants)
Organizing with Collections & Tags
Inventory Management
Digital Products vs Physical Products



Curriculum Structure

Module 5: Store Settings & Operations:
Setting Up Payment Gateways (Stripe, PayPal, Shopify Payments)
Setting Shipping Rates & Zones
Taxes & Legal Pages (Privacy, Refund, TOS)
Domain Setup (Buy or Connect Custom Domain)

Module 6: Apps & Integrations:
Must-Have Apps (Reviews, Upsells, Chat, Analytics)
Email Marketing Integration (Mailchimp, Klaviyo)
Google Analytics & Facebook Pixel

Module 7: Launching Your Store:
Pre-Launch Checklist
Test Orders & Store Functionality
Going Live
Creating a Launch Plan

Module 8: Marketing & Traffic Strategies:
Intro to SEO for Shopify Stores
Running Facebook & Instagram Ads
Using Google Ads & Google Shopping
Influencer Marketing & Affiliate Strategies
Blogging & Content Marketing

Module 9: Order Management & Customer Service:
Processing Orders
Handling Refunds & Returns
Managing Customer Emails & Inquiries
Review & Feedback Collection

Module 10: Growth & Scaling:
Analyzing Store Performance
Shopify Analytics & Reports
A/B Testing for Products & Ads
Hiring Freelancers & Using Shopify Experts
Expanding Product Lines or Niches


